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Objective Relevant Skills

To obtain a two week practicum-based position at a Technical

design firm from April 6th to April 17th, 2020.
» Adobe lllustrator

» Adobe Photoshop
Profile > Adobe Indesign

» Sketchup
| am a young, hardworking design student with a ) Vectorworks
passion for graphic, branding, and exhibit design. ) Laser Cutting
Having studied in a close-knit design cohort, | am » 3D Printing
happy to work alongside others producing creative ) Drafting & Fabrication
content which satifies the client's design needs. ) 2D & 3D Design
Although | do not have formal design experience, |
am able to apply my previously acquired skills and Inferpersonal
ambition to any endeavor.

» Team Leadership
> Collaborative

ormation Diploma | September




Hang on, GRAPHIC DESIGN

let me overthink this...

Oona Forrester

604-328-0576
oonaforrester.designs@gmail.com
www.behance.net/oonaforrester




Personal Visual Identity Design

Objective:

Choosing 3 descriptive words relating to your personal visual identity,
develop a logotype, letterhead, business card, and website design based
off of your visual indentity.

Rationale:

Using my 3 descriptive words (whimsical, vintage, and unconventional), | develo-
ped a cohesive visual identity which fits my personal style and reflects my design
style. As a lover of vintage design, my logotype implements a vintage typeface in
a whimsical manner which which speaks to my unconventional nature as a designer
and a human. Purple is one of my favourite colours, which | used throughout my
visual identity, not only communicating my interest in the colour but also commu-
nicating ambition, serentity, and strength.

PROCESS

Final Logotype Design
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Vintage | Whimsical
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Typeface
Avant Garde Gothic Pro (Book)
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopagrstuvwxyz
12345678901@#$%N&*()_-=+
Colours
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Deor MsDoran, design firm from

Profile

am iy my
‘ambition to any endeavor.

Education
Langora College

th exper ing o
of Ocean Wise. Thank youf

To obtain a two week practicum-based position at a
April6th to April 17th, 2020.

1 am a young, hardworking design student with a

sincerely,

Oona Forrester
Student ot Langara College
Design Formation

GRAPHIC DESIGN

BUSINESS CARD & LETTERHEAD DESIGN

Relevant Skills

Tochni

 Har
» Effect

Personal Interests.
» Photography

Literature

CIV News | May 17, 2019
| was intorviowor d on CTV News about my.

“Memory Sanctuary” | August 2019

MORE ON THIS WORK

“Burn Victim” | June 2018

original pioco of artwork showing purple roses in a teapol

WEBSITE DESIGN




Jewelry Brand Design

Objective:

Using the skills developed through previous projects, develop a personal
project which reflects one's knowledge of graphic design through brand
design, layout design, website design, or exhibit design.

Rationale:

As many of my projects reflect my interest in vintage design motifs, | wanted to
develop a brand identity which reflected aspects of contemporary and natural de-
sign. Since developing skills in laser-cutting, my goal was to use graphic design to
laser-cut my project and demonstrate my craftsmanship. Exercising my interest in
brand design and jewelry design, | developed brand identity specifications, earring
designs, and a jewelry display tree. Inspired by my mother's nickname "Dew Drop",
Dew Drop Jewelry uses the water-droplet motif to portray an essence of sophisti-
cation and neutrality.

@@UJ @I’Op

Jjewelry design

G

@@UJ @rop

Jewelry Design

@@LU @ro

Brand Moodboard & Inspiration ewekg

S| o (7 . v mj
i N

PROCESS

/.\/\/\I\/\
\' /\l\./ \'/ \./

\m&u&n‘

@@UJ @I’O’O

ewelry




BRAND STANDARDS
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PACKAGING & BUSINESS CARD DESIGN

LASER-CUT EARRING DESIGN & JEWELRY DISPLAY




Candy Packaging Design

Objective:

Using the four supplied packaging templates and text, create a logotype,
packaging designs, and brand identity for an organic candy company.

Rationale:

Based off of inspiration taken from the existing candy company, Squish, | designed
my brand identity and packaging to be targeted towards a young user audience.
Using bright colours, patterns, and energetic forms to attract customers, my pac-
kaging and brand design exudes the electricity of a sugar high. Though the brand
identity doesn't initially read as "organic” or “natural”, the youthful packaging
markets naturally derived candy in an easily consumable way to a wide demogra-
phic.
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Typefaces
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Book Cover Design

Objective:

Without the use of images, create a vector design for a book cover of
your choice. The cover must be 6 x 9 inches and feature various aspects of
a real book cover such as a quote, the book title, the authors name, and
attributions to a publication.

Rationale:

Since the book of my choice, Less Than Zero by Bret Easton Ellis, heavily discusses
teen drug use in California in the 80s,

| decided to create a book cover which reflects the main character’s attachment to
the drug, cocaine. By displaying a figure without facial features, only the physical
stylistic elements of the protagonist, the cover communicates that anyone can be
absorbed into a similar lifestyle, acting as both a warning and a metaphorical re-
presentation of the protagonist’s state. The cover is meant to discuss themes such
as extreme wealth in the hands of youth, the concequences of consistent drug use,
and the social climate of the 1980s.

“One of the most disturbing novels I've read in a long time. It possesses an
unnerving air of documentary reality.” —Michiko Kakutani, The New York Times

EASTON
ELLIS

AMERICAN PSYCHO

Book Cover Design by Chip Kidd
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Hichito Wakatani, The Mew rk Times

Book Cover Design By Alexandra Roche

LESS THAN ZERO

Book Cover Design By Picador

Book Cover Design By Simon & Schuster

THE BOOK THAT INSPIRED THE CULT FILM

LESS

Book Cover Design By Picador

Book Cover Design By Picador

RESEARCH AND INSPIRATION



BOOK COVER MOCKUPS
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THUMBNAIL SKETCHES AND PROCESS
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Objective: T 0 AR

In groups of three, create an eight page cookbook which includes a cover wp “

page, a title page spread, at least four recipes, and back cover which dis- COOK  2BAEK _ o : . 57T
plays an author description. Include additional elements such as a best- o A / ¥ : 4/
seller sticker, a publishing company logotype, a barcode, reviewer quota- ‘3 & 2
tions, and pricing. Use your knowledge of common typography and layout
design errors to create a cohesive cookbook which reflects your theme
while adhering to technical design rules.

Rationale:

Because the movies of Studio Ghibli heavily feature the interaction between cha-
racters and food and the importance of certain dishes in Japanese culture, my
group members and | decided to design a cookbook based off of the foods that
appear in the beloved films by Studio Ghibli. Because the films are all animated, we
designed a cookbook which showcases the contrast between the recipes in real life
and the animated versions of the food in the Studio Ghibli movies. The typefaces,
layout, and auxiliary graphics reflect the fun and animated nature of the movies and
enhances the realistic images depicted in the recipe spreads. My chief responsibi-
lity in this project were the introductory and contents pages.

Partners in the Design of this Project | Cassidy Gee & Patricia Lin

p EVOO

~ 1 cloVE °F GARLIc

PINCH OF SEA SALT

SMASH GARLIC HEIfLeOM ToMATOES
RVB BREADS WITH GARLIC HANDFuL oF FRESH EASIL

NG ELCc-

Precedent Images & Research




d @ »,

—

Recipes of

a STUDIO GHIBLI

A Collection oo

"%

y

COOKBOOK SPREADS

Goe-in-fouester

CALCIFER’S BREAKFAST

© ¢ 0

e npon epuso s B — Mot Moing Cotn, Py, o The Wind R okt o
e it R

et b b S

oo ot awincion o g e o amber”
— M G
Rt et e AR o T s o o b o
g s s o
— ke s

Recipes of Ghiol: A Collection

MADAME PUMPKIN'S HERRING PIE

© 0606

Ingredients

4 fillets of herting
Lleek

1 medium while onion

Leamot

5 medium potatoes (bakers or russets)
2 cups spinach

27Tbsp whole ground mustard

2Tbspsalt
2Tbsp pepper

Ingredients Method
Forthe homemade bacon  Homemads Bacon Meal
1. Remove skinfrom porkbellysndcut 1. Cut pork bellyto desired size

1 large piece of pork belly
e 5o that it fits in @ Ziloc Bag for

ating, Corbine spices

41 Tsp kosher salt

A4Tsp 0round BIsck PPPET bt e por belly and the curing

& packed Tosp brown sugar solution n a Ziploc bag that s air tight.
¥ cup distled water Putthe dishin fidge for 3-5 days,

1Tsp pink curing salt fipping snce per Jey

andfi ofbaconina

fowheat
Once the fat s rendered.
3dd 4 cracked eggs. Cook
them unti the egy

cruston them

3. Add spplewood and cherrywood to
2Tbsp spplewood
bottom of psmoker Place 3. S
ARG pork belly on top of rossting rack and siced bread and cheese.
cover the entire stovetop smokerat 4. Donitforget s good sprinkle
To complete the breakfast « inum fol. and pebr
4eggs 4. Inserta temperature probe into pork

Siced bread belly to monitor ntermal temperature.

Cheese Smoke for 30-45 minut
Sat and pepper 5. Finish pork bely i 3 225F oven for
one hour.
6. Place meatin another ziploc bag and

letitchill for 4 hours.

Method

1. Cutpotatoes and boi for Sminutes, Addin 6. Stiroccasionally untilthe milk reaches »
wo eg0s end boil for § more mintes thick consistency. Add mixture nto the

T B s pih casserole pan. Remember to remove the
potatoes in 3 bowl with & cup of mik eplenes

3 Addhaftofthemashed potatoestothe 7 CuLhe ish flts nto 3 inch wide chunks
bottom of a cesseroe ish. and add o the casseroie pan

4 Sice allofthe vegetsbles and hardbaled 8. Unrolpiec  casserole pan
e99s and saute them n a pan with butter Decorate top with stips and 2 cut ot fih f
and by leaves. you would e,

5. Overmedumheat addintherestofthe o Appiy an egg wash tothe pie crust

10. Sake in's 350" oven for 20-30 minutes, or

untilthe crustis to you lking

vegetables in.

NOTES ON GHIBLI

founded in June of 1985, Studio Ghibli is a Japanese Film Studio
that focuses on the p of animated filns. ped by
founders Hayao Miyazaki, Isao Takahata, and Toshio Suzuki, Studio
Ghibli has quickly become the most globally known animation stu-
dio, producing top-grossing films such as “Spirited Away”, “Pon-
yo, and “Grave of the fireflies”.

While Ghibli films are known for their artistic integrity, they

are also known for the inplementation of food within scenes to
create bonds between characters or to soothe tense situations.
Though it is not explicitly noted, the food represented within
Ghibli films and how the characters interact with the food im-
plies that food carries deep emotional and cultural significance
in life. Food can comfort those in distress, express gratitude and
welcome to a new guest, and, most inportantly, be the catalyst
for a life-long friendship.

The films of Studio Ghibli continue to inspire people of all gen-

erations across the globe to drea, create, and appreciate the
world around us.

Gae-lin-forrestar

PONYO’S FIRST BOWL OF RAMEN

© 006

Ingredients
1Package of Remen
1Green Onion

4Sices Ham

Method

. 8ol 4 cups of water 3nd 2dd the noo-
dles from one pack of ramen.

2. Cook for aslong as the package sug
gests, When the noodies are cooked.
st in the seasoning packets from both
packages of re

3. While you wait, boil the egg. You can
or hard boiled. | decided to
&-minuteego

4. When the eggis coolenough to
the shell and cut the
eg in half lengthwise

handle. Peel away

5. Slice up the green onion.

Scoop your ramen soup into serving
bowis nd top with egg, green onion,
and hs

102 new friend to keep them
2y duing  sesside storm

Ingredients

Lap Rice

Umeboshi (pickled plurr)

Edsmame

Shishamo fish (smeltfish)
Cod fish (st st one fillt

Kombu
2Tosp Sake
2Tosp Sugar
1Tep salt

Red food coloring

CONTENTS

PONYO’S FIRST BOWL OF RAMEN

3

CALCIFER’S BREAKFAST

4

MADAME PUMPKIN’S HERRING PIE
&

MEI’S BENTO

Racipes of Ghbl A Collection

MEI'S BENTO

60O

Method

Preparing Shishamo fish:
1. Shishama fishis ususlly sold frozen, Defrost

frying pan to medium heat

2 Add some oil and cook shishzmo for about 5
rinutes unti crspy.

3. Flip over and caok the other side of the fish for
another 5 minutes.

4. Place on paper towel o sozk the extr2 ol

Preparing Edarname:

1. Soilfrozen edamame for 6-10 minutes.

2. Orsin water in colander and shuck beans

Preparing Rice:

1. Wash rice until water is clear

2 Add 1 1/2 cups waterto clean rice and boil for
20 minutes.

Preparing Sakura Denbu:
1

Soi water and 3dd kombu and add cod unti

fully cooked. Take out any extra bones.

On medium-lows heat, add 2 Tbsp sake. 2 Thsp
sugar, 1 tsp st to a pan. then add the cod.

I fakes. Stir well unti the

Remove from hest once liguid evaporates.
Add two drops of red food coloring a1
ittle bit of water.

ada

out under low heat f the fskes get mushy from
the water,

Mix well until you get your desired pink color

PONYO'S FIRST BOWL OF RAMEN

Methed

ngredients

Methed

MEI'S BENTO

ONCNO

COOKBOOK MOCKUP




Animal Brand and Logo Design

Objective:

Using 3 randomly selected words chosen by your classmates (an animal,
an adjective, and a service based industry), create a logotype for a com-
pany relating to your chosen words.

Rationale:

Based off of my 3 descriptive words (rat, lively, and food service), | designed a fun,
bright, and uplifting logotype for a diner. Since rats are commonly perceived as a
negative when associated with the food industry, | decided to play on the trope of
diners being referred to as “greasy spoons” by transforming the rat into an endea-
ring and self-deprecating symbol.

The animated style of the logo and the typeface create an inviting atmosphere that
contradicts the negative connotation of rats, and the pink colour associates the
logotype with a nurturing and approachable spirit.

Rambunctious Rat

Diner

& 3

o 5 nety,
Yube "0
©

Moodboard and Inspiration Images

PROCESS



BRAND STANDARDS
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COLOURS OVERALL MATERIALS USED

VINYL RECORDS

‘The majority of the stock within the store is

their famously large collection of vinyl,
therefore, 75% of the merchandise to be

So0ld within the pop-up is vinyl records.

Brushed Metal Polished Concrete  Acrylic/Plexi-Glass
Laminate Transparent,

FURNITURE
Transluscent,

i =

me\ Record mel Record mel Record Milk-Crates

?

“’~.°®

O.v

RECORD PLAYERS

Though the store, Vinyl Records, does not
carry record players, the pop-up allows
people to test vinyl on record players
endorsed by the store so that first time
users may purchase a record player along
with their vinyl. Record players make up
17% of merchandise.

%
RECORD PLRYERS

"

(((( o )))) 3 Storage Shelf Display Unit \/
. A s | E Paint Plywood or MDF White Vinyl Sheeting
@ AT ﬂ ﬂ { } Base for Laminate
L s Vinyl Chair Computer Desk POS Station or Paint
: k) yonsif Desk

FIXTURES AND SIGNAGE
> 900D

PINS

Pop-Up Shop & Kiosk Design

Though the store does not sell band pins,
they are often a popular souvenir at music
stores and help boost sales. 8% of the
items sold within the pop-up will be pins.

=]
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Speakers Square MacDesklup
POS Mou:
and Headphunes 3D Signage
DSGN 2255: INTERIOR SPRCES FOR COMMERCIRL APPLICRTIONS DONA FORRESTER POP-UP SAMPLE BORRD 'DSGN 2255: INTERIOR SPACES FOR COMMERCIAL APPLICATIONS OONA FORRESTER 'POP-UP MERCHANDISE BREAKDOWN
012 100322840 PROJECT2E3 100322940
NEW BOUTIQUE POP-UP © KIOSK 'DESIGN FORMATION TERM 4 NEW BOUTIQUE POP-UP © KIDSK 'DESIGN FORMATION TERM 4
Objective:
Following a trip to Vancouver's Gastown District, find a store and develop
a Pop-Up Shop and Kiosk to be placed in a store such as Nordstrom. The
Pop-Up is to be made to the dimensions of 12 x 30 feet and the Kiosk is POP-UP SAMPLE BOARD & MERCHANDISE BOARD
to be made to the dimensions 3 x 6 feet.
Rationale:
COLOURS OVERALL MATERIALS USED
As a lover of vinyl, | chose to create a Pop-Up Shop and Kiosk for the store Vinyl YWY ReGRLS
Records on West Hastings Street. Though the store is quite small, it is an extremely ooty o e sk it s
beloved place for many vinyl collectors and die-hard Vancouverites. To honour the — o e sk s oo
established store while amplifying the design to attract a wider audience, | desig- Guaeolienl  FeltedGoune) AoFled G
. . . Transluscent,
- Opaque
hed the pop-up and kiosk to emuIAate the aesthetic of the frOQt of the store, which [ ] @ = i oty o
is fun, contemporary, and welcoming. The pop-up shop and kiosk are designed to - 25 WAL
. . o, . . . T-Shirt Shelving Poster Rack T-Shirt Display Tube BND T-SHRTS l:’\sm:‘g;'::es:::r:sdog;gg ::‘,‘;:2‘:,53:‘;
attract younger audiences who may be enticed by the exciting visual design and . 7 ana eases ngpgeren naraiors,
) . . A R N s 25% of items sold at the kiosk will be band
display and be welcomed by such a connective thing such as music. The pop-up ‘ postrs.
should do what the store currently does not do, which is bring people together and e Do camigte
. . inyl Display el in) torage Cabinet or Reint
start a conversation, not only about music, but also about the past and eachother. Vit rstey Shel Vit Storage Gatinet
FIXTURES AND SIGNAGE T-SHIRTS.
The store, Vinyl Records sells a small
% D ‘amount of band t-shirts, and such items.
often attract more customer engagement,
T
3D Signage Sandwich Board Sign
OSGN 2255: INTERIOR SPRCES FOR COMMERCIAL APPLICRTIONS ODNA FORRESTER KIOSK SAMPLE BORRD OSGN 2255: INTERIOR SPACES FOR COMMERCIRL APPLICATIONS OONA FORRESTER KIDSK MERCHRNDISE BREAKDOWN
01283 100322840 1263 100322340
NEW BOUTIQUE POP-UP & KIDSK 'DESIGN FORMATION TERM 4 NEW BOUTIQUE POP-UP £ KIDSK 'DESIGN FORMATION TERM 4

Precendent Images and Inspiration

KIOSK SAMPLE BOARD & MERCHANDISE BOARD
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Design Rationale:

As National Vinyl Day is coming up this April, | designed this pop-up shop to ade-
quately represent the essence of the original store and create an inviting space
for vinyl-lovers.

Playing on the materials and designs used within the actual store, the pop-up
features a similar bubble pattern cut-out along the walls, using similar materials
such as plywood, acrylic materials (plexi-glass), glass, and brushed metal lamina-
te throughout the store. The polished concrete floor and the POS station within
the pop-up can also be found in the company’s flagship store. However, the ma-
jority of the original store is unorganized and outdated, therefore my inspiration
comes from the newly renovated front entrance of the store.

Since the store is known for having the largest collection of vinyl in Vancou-
ver, | designed several display and storage stations featuring the most popular
genres of music from the store’s catalogue. In addition to this, the back wall fea-
tures vinyl testing and catalogue search stations so that people may test the vinyl
before they decide to purchase, as well as search for more items within the cata-
logue unavailable at the pop-up. The POS station also features more collectable
records and band souvenir pins under the glass display.

Several items added in order to created an immersive atmosphere include
chairs made from vinyl records along the back wall, a DJ station at the POS station
to play music throughout the pop-up, and repition of the store’s logo through
additional signage on the back wall and vinyl stickers on the doors of the vin-
yl storage units. Furthermore, unlike most vinyl stores which are cramped and
difficult to move through, | spaced each display unit to comfortably fit multiple
customers at a time.

10-4"

12'-0"

Design Rationale:

Since | centralized the pop-up shop purely around vinyl records, | designed the
kiosk to adequately feature the minimal items available at the original store that
are not vinyl items (however, a vinyl display wall is featured to maintain consis-
tency).

Following the colour scheme and materials of the pop-up shop, the back wall
of the kiosk displays a bubble-cut out pattern, which is also found in the entrance
of the original store. The dividing wall featuring the t-shirt and poster displays
is made from a transluscent acrylic material to visually expand the space. Most
other surfaces such as shelves are made from either acrylic material or painted
plywood with or without brushed metal laminate (depending on the item). The
storage container located underneath the vinyl display also mimics the construc-
tion of other storage units within the pop-up shop.

| added a sandwich board on the outskirts of the display to direct customers
towards the pop-up, again, to maintain consistency between the two spaces.
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POP-UP ISOMETRIC & ELEVATION VIEWS KIOSK ISOMETRIC & ELEVATION VIEWS



Paper Dress Couture

Objective:

Using only paper-based products and several other permissable materials
(hot glue, tape, and push-pins), recreate an iconic couture dress to be
displayed at Oakridge Mall.

Rationale:

As a lover of music, Bjork has been one of my favourite musical artists since the age
of 5, mostly due to her unique personality and outlandish fashion. In researching
gowns to recreate for this assignment, | knew | wanted to pick a dress that deman-
ded the attention of its audience, stood out against the classical gowns chosen by
my classmates, and visually told a story. In concluding my research, Bjork’s gown
designed by Marjan Pejoski in 2001 (worn at the 73rd academy awards) seemed like
an obvious choice.

Using a carboard base, | built the structure of the dress completely from tissue pa-
per outward from the form’s base; stacking and glueing folded tissue paper circu-
larly around the base allowed me to mimic a similar "poofy” look demonstrated in
Bjork’s dress. Another method | used to replicate extremely fine feathers on a swan
is layering and cutting tissue paper into fine strips, wetting them, crumpling them,
and gluing them on to the bust of the dress. To create the swan neck, | created a
base mould from paper, taped it, and neatly layered and glued tisse paper on top
of it to mask the base.

Bjork at the Academy Awards in 2001
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Nifro lce Cream Shop Design

Objective:

Using only two 8’ x 10’ x 20’ shipping containers, design a nitro ice cream
shop which accounts for the storage and spatial needs of a real shop and
includes a personally designed pattern. Design the shop digitally, draft
basic architectural drawings, and build a physical scale model from la-
ser-cut pieces of taskboard. Add an 8’ x 8’ patio onto the structure and
do not use glass in the roof.

Rationale:

As this was the first practical interior design project | have ever attempted, | chose
a simplistic and spatially effective design that could easily account for the needs
of a real nitro ice cream shop, rather than executing a complex design that may
cut down on usable space. The pattern design | created (shown in the shop view
above) is based off of a floral pattern created by my grandfather in the early 1980s,
which is incorporated in the plexi glass doors and the front desk of the nitro shop.
While most of my classmates chose to laser-cut the entirety of the interior pieces of
their nitro shop, only 20% of my total interior pieces were laser-cut, while the rest is
entirely handmade. All imprints of the pattern, cabinet doors, and equipment were
made using acetone to transfer the ink marks onto the taskboard.
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Mini Salon Design

Objective:

Using only an 8" x 12’ x 12 rectangular volume (with 4” walls), digitally
design a hair salon that is able to accomodate one shop worker, one
client, and a small waiting area. Fill the space with all furniture, fixtures,
and appliances necessary and create a physical material board and a digi-
tal FFE board with notations referencing back to elevation views of your
salon. Create a custom 3D logotype sign and a custom self-built clock to
be included in the space.

Rationale:

As this was the second practical interior design project | had ever attempted, |
decided to design a salon that was more detailed and adventurous in style. Since |
usually go for a vintage style, | wanted to test my ability to create a modern salon
that would attract a younger/contemporary client base. Starting with wallpaper for
the feature wall, the 3D signage, and the custom Dali-inspired clock, | developed
the rest of my space to be minimal and classic in contrast with the subtle bursts of
colour that appear in the accessories.

Salon Isometric View
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Stanley Park Nature House Exhibit Design

Objective:

In groups of three, design a storage and display system for your desig-
nated area within the Stanley Park Nature House to be displayed in the
Nature House as a part of our exhibit in partnership with the Stanley Park
Ecological Society, ‘Interwoven’. Each team will be assigned duties based
off of the needs of the show including curatorial duties, graphic design
duties, merchandise and marketing display duties, and topical display du-
ties. Each display unit designed must adhere to the spatial restrictions
and accessibility issues, be able to display an adequate amount of ar-
tifacts from the Nature House, and be fit for potential flooding caused
by the water-level rise of Lost Lagoon. Each team will also produce a
logotype and a sandwich-board design which work alongside the exhibit
logotype and all affiliate logotypes, however, only one team’s designs will
be chosen.

Rationale:

My team was in charge of developing a display system for the area located under
the large map within the Nature House (pictured right). My group had the challen-
ge of replacing the existing storage and display system under the map with some-
thing that would match the rest of the display units within the exhibit. However,
since the Nature House has been operational for over 30 years, our unit was fated
to be designed predominantly for storage purposes to house the large amounts of
artifacts stored in the previous cupboard system.

However, my group amplified the storage unit by designing it with a slanted
top-face for visibility enhancement, a laser-cut topographical map of Stanley Park
showing the relationship between Stanley Park and West Vancouver, a white board
to refer to important locations on the map located above the unit, and pull-out
artifact drawers to allow visitors to interact with the artifacts. The unit is currently
in production and will be made primarily out of plywood.

Our display unit area was named “Our Ties"” to reference the maps heavily show-
cased in our display and how they feature our physical relationship to Stanley Park.
The furthest panel on the left side of the display discusses the history of Stanley
Park and how it relates to Vancouverites geographically and environmentally. The
logotype and sandwich-board designed by my team reflects the organicness of the
Nature House and its relationship to Lost Lagoon.

Partners in the Design of this Project | Hannah Watkins & Camille Lee

Stanley Park Nature House Exterior Photograph
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