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I see the beauty in everything and design is
 a medium to express my feelings about that.

Sara Basakha
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(604)653_7249
sarahbasakha@gmail.com

My love for drawing since childhood is what led me into the field of design.
I am highly passionate about design, illustration, photography, and visual mer-
chandising. I believe that good design creates a deeper connection between 
people and the products that they use. I like to combine beauty and simplicity 
with an artistic eye, and aims to help people understand the world better.

Sara Basakha
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GRAPHIC DESIGNSection One    
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Brand Identity

Personal Identity:
The objective was to create a brand identity that 
reflects who I am and what I believe in as a designer.

My visual identity includes 3 main core concepts 
hardworking, artistic and friendly that describe my 
personality and style. In my first sketches, I started to 
make a combination of Persian and English calligra-
phy but it didn’t covey the concept. So I decided to 
go with a  simple and elegant design. I designed the 
letter “s” and selected a typeface that gives an artis-
tic feeling and looks like handwriting.
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Moto Hero Brand

Objective:
Build a brand to show the quality of the motorcycle 
company.

Outcome:
The visual identity was designed to represent the speed 
and power of the motorcycle. The lion is the symbol of 
power and speed. I tried to exaggerate the speed by 
making a curved line on top of the lion. The typography 
has been selected to be simple and powerful.

Horizental Vrsion

Vertical Vrsion
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Packaging

Chocolate packaging
To  create a cohesive packaging design for four 
different chocolate flavours.

I decided to make a luxury package design.Parmis 
means “Little Paradise” and is of Persian / Iranian or-
igin. A submission from Germany says the name Par-
mis means “Door in the paradise”, the feeling of be-
ing in paradise by having this chocolate was the main 
reason for choosing the name, as for the package 
geometric shapes and colours are working together 
well to show the flavour of each chocolate. The font is 
simple and elegant .
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Tea Packaging

Objective:
To Develop any design object for afictiouns client.

Outcome:
With the love that I have for designing the package. 
I chose to develop a tea packaging design. The brand 
name is OH “A heaven of tea” and the target audiences 
are adults who like this aromatic beverage. “OH” is the 
slang we use when we are overjoyed by seeing something 
or tasting something .the package illustration was main-
ly to show the freshness of ingredients. I showed garden 
for each flavour which contributes to the expression of 
nature and symbolizes renewal, calm, wonder and con-
tinuity in life.

Process
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Typography

Cook Book:
Group project ( Siqi Chang,Sara Basakha)

The idea of the root cookbook was to inspire people 
to explore new plant-based recipes for every season 
and every taste. We tried to make a contemporary 
cookbook combining silhouetted graphics with com-
mercial photography and Classy typography. 
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Magazine 

Objective:
A four-page article about the fashion design topic

Outcome:
I designed a magazine spreads which represents a combi-
nation of fashion and fine art elements. Using a solid white 
colour against a body of text makes it more readable. Small 
and big fonts, relevant images along with the texts made a 
cohesive layout for whole spreads. 

Vertical Vrsion
Vertical Vrsion
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Photography

Advertising Photography
The aim of this advertisement was to make an object 
more attractive and creating pleasant feeling in the 
viewer’s eyes, and make them to feel that they want 
to give it a try .
Photographing glass objects is always a complicated 
task because of the reflective surface, and  translu-
cent nature, of this material. I have tried to use a set 
up at the studio in order to control the reflection and 
at the same time creating the catalogue images with 
great glassware perfectly illuminated.
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vauge

Objective:
To create a coceptual photography that represent an idea.

Outcome:
This style of photography is one of my favourites. It allows 
me to show the different concepts of social harm and cultur-
al damages, women, in general, are intimately familiar with 
repression and segregation especially women of my home 
country, we have thought to hide our true nature to be ac-
ceptable by the public eyes, in this picture, I tried to illustrate 
this concept with a photograph and using Photoshop to edit 
and process. But most of the magic happened in Camera by 
using zoom in and zoom out technique.
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3D DESIGNSection Two



30 31

Interior Design

Tree House:

This space represents the concept of calmness. inte-
rior design inspired by ocean waves and the exterior 
design is only a cube. The major function is research 
and study. It is assumed that users who spend long 
hours in the library will spend some of their time not 
only studying but also for resting, socializing and re-
laxing. 
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Left View Right ViewPrespective



34 35



36 37

Bird House

Outcome:
The objective was making a birdhouse for a specific 
bird.
This is a colonial birdhouse that is made for the Vio-
let-Green-Swallow. The main materials are, Red Ce-
dar and Using the elements and principles of design 
helped me to achieve a modern and organic look.
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Trade Show Booth

Objective:
Enagaging in an exercise of “reworking” a trade show booth 
from the KNOWSHOW at Vancouver Trade and Convention 
Center East.

Outcome:
Rumple is the company of the outdoor blanket. Displays 
include all merchandise presentations,fixturing and lighting 
plans as well as the Rumple logo. All the materials and colours 
are exactly matched with the Rumple colour theme. I chose to 
use a green wall display and a tent fixture to bring the feeling of 
the outdoor inside.



40 41

sarahbasakha@gmail.com
(604) 653.7249
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