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WHAT IS DESIGN? ABOUT ME

Design is the creative process of problem-solving to achieve a specific and desired outcome. While design is 
not exclusively art or science perse, it can draw on both to communicate to the rational as well as emotional 
sides of the brain to achieve its goals.

Artistically driven from a young age, my love for all things art and design led me to visit Europe, 
where I got close up views of some of my favourite works of art and architectural designs. This love 
for design is derived from the little details that I recognize in my daily life. Having worked as a 
Visual Effects Artist and completed studies in the Design Formation Program at Langara, design has 
become an integral part of my life. 

  - Massimo Vignelli, Italian Designer

“Styles come and go. Good design is language, not a style.”



PERSONAL 
VISUAL
IDENTITY

Objective: 
Create a visual identity by choosing 3 descriptive words, develop a 
logotype, business card and letterhead. 

Process: 
I found it challenging to pick an identity logotype for myself as it 
is a very personal exercise. I did many iterations and explorations 
to find the one that best represents my personality. Adventurous, 
principled and thoughtful.  



= 2D PROJECTS



INDEPENDENT 
PROJECT 
 

Objective: 
Create and produce a design object for a real or fictitious client. 

Process: 
For this project, I illustrated a guide book for ceramic wheel throwing as I was 
inspired by the ceramics classes I was taking at the time. As a child, I enjoyed 
the illustrations by Michael Martchenko in the stories by Robert Munsch which 
inspired me to create an illustration book of my own. I did the illustration in 
Procreate on my iPad, I watched my teacher wheel throw in class and I took 
pictures as research on how I was going to create the scenes. I created thumbnails 
for every page to plan the layout of my book. I built the illustrations in steps, 
colour blocking, shadowing, outlines and texture. 



step 2. shading  step 3. outlines step 1. Colour step 4. texture 



Objective:  
Create a logotype identity for a high-end luggage brand. 

Process: 
I did plenty of iterations of different species of lizards and the direction of its tail. 
I choose earthy tones that would also translate as luxurious and natural. I have 
always loved lizards and find that they have a graphic and memorable shape. 

BRANDING
IDENTITY



Objective: 
To design and create a brand identity for a new Canadian confectionery 
company as well as packaging for their five products: sour twists, black 
licorice, lollipops, gummy worms and root beer hard candies.

Process:
For my brand identity, I went for a youthful, playful and classic look. I 
originally came up with iterations of three lollipops and then simplified 
it to swirls.     

PACKAGING 
DESIGN





SOCIAL
CAMPAIGN

Objective: 
In groups create a campaign and marketing strategy. 

Process: 
In BC, the topic of “the big-one” is always surfacing but is never taken into real 
consideration of how unprepared BC is for a major earthquake. I felt inspired to 
take on this topic and bring awareness. With my group, we strategized on which 
campaigns would be most impactful. We chose subways and bus stops because 
it made people think of what would happen if an earthquake struck in those 
locations.  I designed our mascot from the idea of shock waves. I also created the 
website and mobile app to help inform the general public. For the app, we came 
up with a concept of when the earthquake hits you could pull up the app and be 
greeted by our friendly mascot Trevor. One feature of the app locates disaster 
hubs and loved ones.    





MAGAZINE           
LAYOUT

Objective:
Design a four-page magazine spread exploring typeface pairings 
to create an effective image and text combinations with visual 
continuity from page to page.

Process: 
The topic I chose for the magazine is about curly hair. For the 
design, I went for a 70’s look. This was accomplished by the use 
of several typefaces, colours, and graphical elements.  



GREETING
 CARD

Objective:
Pick a quote and create a visual greeting card, pairing at least 5 different typefaces for the 
students and faculty of Langara for inspiration during exam times.

Process:
I chose the quote “Sometimes you will never know the value of a moment until it 
becomes a memory” by Dr. Seuss. I used the silhouette of a brain as a graphic element 
and another Dr. Seuss quote as texture on the page.

3D PROJECTS



THE TREE
HOUSE

Objective: 
Design a creative tree house in SketchUp, that effectively communicates a theme.

Process: 
I named my tree house The Viewfinder because it resembled elements of a camera. 
The round shape of the two windows creates a focal point just like a camera lens, as 
you sit in the Viewfinder you are able to locate the perfect picture every time.  





THE NATURE 
HOUSE EXHIBIT 

Objective:
Research, design and fabricate a permanent exhibition at the Nature 
House, showcasing the ecology and ecological work taking place in 
Vancouver’s Stanley Park. Working in a group of 3, create a functional 
display piece of furniture.  

Process: 
On the center cabinet is a map of Stanley Park. I came up with the idea of 
a three-dimensional topographical map as a visual aid. The map is created 
to the proper scale and elevation height. I drew it out in Illustrator and 
laser cut the individual pieces out of Baltic Birch plywood.  



Trade Show Booth Proposal, 2020VSSL Gear Hannah Watkins
DSGN 2255 

February 13th, 2020

Objective:
Research and redesign a trade show booth from the KnowShow at the 
Vancouver Trade and Convention Center East.
     
Process:        
The VSSL company is a Canadian branded compact on-the-go survival kit. 
I was drawn to the packaging of the VSSL brand which showed that a fair 
amount of thought and effort was put into the design. On the other hand, 
the booth did not appear to be given as much attention and did not showcase 
their product effectively. I was excited to have the opportunity to improve the 
design of their booth.  On the back wall, I designed a scaled-up back lit 3D 
replica of the unique graphic from the packaging. I placed the brand logotype 
in the center of the wood wall and the product is displayed on a curved glass 
shelf. For a personal touch, I have added a consultation table for consumers 
to set up meetings with one of the employees to help design their own VSSL 
kit. A large display screen on the right side tells the story of the brand and 
explains how the VSSL works, giving customers a connection to the company. 
Merchandise is displayed and stored beneath the screen.

KNOWSHOW 
BOOTH REDESIGN

Initial booth display



Consultation Desk

Screen Display

Company Logo

9’

6.
7"

RIGHT ELEVATION 
LEFT ELEVATION

9’

6.
7"

RIGHT ELEVATION 
LEFT ELEVATION



CERAMIC 
COIL POT METALWORKS 

Objective: 
Research a historical/influential artist, and create a 16” tall coil 
pot that is inspired by the artists’ style.  

Process: 
My design of the pot is untraditional. I wanted to give my coil 
pot the illusion of changing its shape when viewed for different 
angles. When viewed from the side it appears slim but viewed 
from the front it appears wide. The uniqueness of my pot is the 
mouth as it is very narrow. 

Objective:
Create an abstract sculpture out of metal that rests on 3 points.  

Process: 
First, I created a paper maquette. Then I got my sheet of metal and drew 
out the pattern and began construction of my piece. The suspended arcs 
were the most challenging part of the process. It was hard to weld due 
to the weight and thickness of the metal being stacked.  



NITRO ICE CREAM 
SHOP

DESCRIPTION

Nitro Ice Cream Shop 
DRAWN BY

Hannah Watkins
ISSUE

Oct 14th 2019
PROJECT NO.
DSGN 1253 PRO. 2
 

Objective: 
To develop a functional space for a nitro ice cream shop out of 2 
shipping containers. Utilizing CAD and SketchUp to create floor plans 
and elevations. Also, create a scale model using architectural task 
boards and plexiglass. Fabricate with the use of the laser cutter.  

Process: 
I was only allowed to make two cuts. I cut one container in 2 parts and 
merged them with the uncut container. I added a peekaboo window 
in the kitchen to show off the nitro tanks. I designed the geometric 
repeatable pattern that was etched into the glass.





PLYWOOD   
PROJECT 

Objective:
Create an abstract form, applying the principles of design while using up to 90% 
of the given material, 3’x 2’ sheet Baltic Birch plywood.  

Process: 
The design for my sculpture was playing with layers. First I made a 1:5 scale 
maquette out of cardboard. During this process, I discovered the challenges of 
adapting the thickness of the layers to the scale of the final design.  



COUTURE 
PAPER DRESS
                    

Objective: 
Recreate a three-dimensional paper dress by a Haute Couture, contemporary 
or vintage designer. Only using paper, glue, and tape to construct. To be 
displayed at Oakridge Mall.       

Process: 
I recreated an Iris Van Herpen dress from the Fall 2018 Haute Couture 
Collection. This dress was very challenging to make because of the complexity 
and form. I individually cut and glued together 3 layers of brown and white 
paper into 92 pieces for the sleeves and 125 pieces for the base of the dress 
using 8 unique patterns. I used corrugated cardboard and wrapped it around 
the bottom of the mannequin to make a sturdy structure. For the main body of 
the dress, all of the thin strips of paper were individually hand-cut and taped to 
the tracing paper backing. There are 144 strips for the sleeves and 168 for the 
main body. Care was taken to make the strips uniformly distributed both front 
and back. I gave myself the added challenge of making the dress wearable by 
using Velcro in strategic spots throughout the dress. The dress was on public 
display at Oakridge Center. 



WOODWORKS

Objective: 
Create a sculpture based on real objects that are transformed in some 
way, either combine more than one object that is rarely seen together or 
juxtapose in size.  

Process: 
I challenged myself with this sculpture by making all the pieces movable, 
making it as true to the Lego toy as possible. I analyzed an old 1980’s Lego 
man making sure I knew how the hinges worked. To achieve a large size 
I laminated several pieces of Aromatic Cedar together. For my unusual 
matched element I carved barnacles out of Birch wood.       

 



BIRD HOUSE

Objective: 
Design a birdhouse with the needs of a specific bird, apply elements 
of design and form, using any material of choice.   

Process: 
For my design concept, I took the natural approach, focusing more 
on the material than the form. The inhabitant of my house was the 
Blue Jay, which had specific living requirements. The entrance to 
the birdhouse was created by the absence of a natural knot in the 
wood. I used Aromatic Cedar and Walnut for my material. I created 
a contrast with the two kinds of wood. I wanted to challenge myself 
and so I filled a split in the wood with resin which I dyed blue.   



CONTACT INFO  

Phone: 604.441.7657 
Email: watkins.designer@gmail.com
Instagram: @watkins.designer 


